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PLACE YOUR BRAND  
CENTRE STAGE AT BLOOM
The show gardens have always been the jewel in the crown at  
Bord Bia Bloom and now – with interest in gardening at an all time 
high – they are set to become more popular than ever when Bloom 
returns to the Phoenix Park next June Bank Holiday Weekend.

Irish people’s interest in gardening has blossomed over the last two 
years, with lockdowns and restrictions re-igniting our love for our 
outdoor spaces. Indeed, Bord Bia research highlights that consumer 
spend reached its highest-ever level at €1.2bn in 2020, an increase of 
more than half compared with 2018.

This growing passion for gardening is just one of the many reasons 
why Bord Bia is delighted to return to the Phoenix Park in 2022 to 
stage Ireland’s favourite horticulture event. Our spectacular show 
gardens, created by leading Irish and international garden designers 
in partnership with sponsors, are the focal point of the five-day 
festival, providing cutting edge design and inspiration to thousands 
of visitors.

As popular with our sponsors as they are with visitors, the show 
gardens offer brands and organisations a unique, interactive 
platform to engage with the public, policymakers, stakeholders 
and the media. There you can tell your story through the creative 
medium of horticulture. 

When you participate in Bloom you can rest assured that the health 
and safety of all visitors and staff remains our top priority and Bord 
Bia will be monitoring ongoing public health advice closely to 
produce an event that provides Bloom fans with a format they know 
and love.

Talk to our team to learn more about the benefits of sponsoring a 
garden and to find out how we can work with you to build a highly 
creative and innovative springboard for your brand. 



Derry Girls actors Dylan Llewellyn and Nicola Coughlan at The Yesterday What If... 
Garden, sponsored by by Universal Pictures Ireland, at Bord Bia Bloom 2019. 



SHOW GARDEN AUDIENCE
A total of 115,000 people visited the last Bord Bia Bloom live event in 2019. Of those surveyed:

2019 VISITOR DEMOGRAPHICS

€8.74m  
Visitor spend

36% 
55 and over

64% 
54 and under

27% 73% 

Male Female

45% 
Families with children

said the show gardens were the primary  
reason for their visit to Bord Bia Bloom62%

rated the show gardens  
as ‘excellent’77%
plan to return86%

visited the show gardens83%

71% 
ABC1



President Michael D Higgins and Sabina Higgins pictured at the FBD Insurance Deep 
Play Garden, designed by Niall Maxwell and Marina Andreeva, at Bord Bia Bloom 2018. 



2019 MEDIA COVERAGE

 1,139 articles and features across print,  
digital, broadcast and social media

122 million reach

€5.3m worth of coverage

BORD BIA BLOOM MARKETING CHANNELS

Bord Bia Bloom 2019 Show Guide 
12,500

Bord Bia Bloom 2019 Pocket Guide 
110,000

Club Bloom Ezines 
7,000+ Database, GDPR Approved

Facebook 
40.1k

Twitter 
15.6k

Instagram 
11.3k

SHOW GARDEN COVERAGE
Bord Bia Bloom is a media-friendly event that generates huge coverage every year.



WHY SPONSOR A SHOW GARDEN?

With a limited number of sponsorship 
opportunities available, sponsoring a 
Bord Bia Bloom show garden positions 
your brand at the centre of Ireland’s most 
prestigious lifestyle event. As a sponsor 
you will gain fertile ground to engage your 
audience, promote your message, and 
entertain your stakeholders through an 
expansive mix of marketing and hospitality. Crowds gather at The Savills Garden – Face to Face at Bord Bia Bloom.



ENGAGE

•  Inspire visitors, the media,  
and stakeholders with creative and 
distinctive garden designs that illustrate 
your core message.

•  Interact with the public at your exclusive 
marquee beside your garden where you 
can provide samples, capture data, and 
distribute marketing collateral.

•  Invite existing and prospective clients 
or important stakeholders to visit your 
garden during the show.

•  Use Bord Bia Bloom as a springboard  
to launch new initiatives or campaigns.

PROMOTE

•  Capitalise on the attention the show 
gardens garner at Bord Bia Bloom 
through a dedicated PR and  
marketing campaign. 

•  Take part in Bord Bia’s marketing 
campaign which may include mentions 
in the Bord Bia Bloom website, Bord 
Bia Bloom Show Guide, Bord Bia Bloom 
Pocket Guide, Club Bloom ezines and 
Bord Bia Bloom social media channels. 

•  Maximise your opportunities for media 
coverage by hosting photocalls and 
inviting journalists to view your garden 
and meet your spokespeople during  
the Bord Bia Bloom Media Day. 

•  Consider angles for post-show  
publicity, such as donating your  
garden to a worthy cause after  
Bord Bia Bloom closes.

ENTERTAIN

•  Share your ticket allocation with clients 
and stakeholders.

•  Host exclusive breakfast meetings  
or evening functions during the show 
(subject to availability and Government 
guidelines).

•  Invite clients and stakeholders to 
exclusive events such as the Bord Bia 
Evening at Bloom (subject to availability 
and Government guidelines).

SPONSOR BENEFITS



The Enable Ireland Diversity Garden in association 
with Solus Light Bulbs at Bord Bia Bloom 2019.



WHAT’S INVOLVED IN THE  
SPONSORSHIP PROCESS?

A Bord Bia Bloom show garden takes months – sometimes even years – of planning.  
Here is a quick guide to some of the steps involved in sponsoring a show garden.

1 53 72 64 8

Set design  
brief

Prepare PR  
preview  

information

Review  
application  
and issue 
feedback

Build starts  
onsite

Designer  
submits  

application

PR Workshop  
and deadline  
for PR Form

Refine  
design

Media Day



SHOW GARDEN 
SPONSORSHIP PACKAGES

As a Bord Bia Bloom show garden  
sponsor, you will receive:

•  Naming rights and full use  
of the show garden

• 3m x 3m marquee 

•  Branding on the marquee  
and show garden sign

• Branding onsite and across;

- Bord Bia Bloom website

- Bord Bia Bloom Show Garden Guide

- Bord Bia Bloom Map

• Complimentary tickets 

• Garden Party tickets

• Exhibitor wristbands

The Riptide Movement entertained the crowds at the Irish Wheelchair  
Association’s garden, The Great Outdoors, in 2019.

SMALL SHOW GARDEN
Cost: €20,000 – €25,000+

MEDIUM SHOW GARDEN
Cost: €30,000 – €60,000+

LARGE SHOW GARDEN
Cost: €60,000 – €120,000+



WHY WE KEEP COMING  
BACK TO BORD BIA BLOOM
The Marie Keating Foundation will sponsor a 
show garden for a fifth year in a row in 2020. 
Chief Executive, Liz Yeates, explains why the 
organisation keeps returning to Bord Bia Bloom.

‘We run a number of awareness and fundraising 
events throughout the year and without a doubt, 
Bord Bia Bloom is our favourite. It allows us to get 
our message out, loud and clear, and engage with 
the public, the media, and policymakers.

Through the design of the show gardens we can 
tell the stories behind cancer, raise awareness 
about the importance of early detection, and 
highlight the supports we offer at the Marie 
Keating Foundation. In year one the garden was 
designed to promote our message around breast 
cancer survivorship and since then we have 
focused on men’s health, skin cancer, and lung 
cancer. It helps us highlight that the Marie Keating 
Foundation is about more than breast cancer.

There is always massive engagement at Bord Bia 
Bloom and, as well as the show garden, we bring 
a mobile information unit to the event and have 
patient ambassadors, nurses, and volunteers on 
hand to talk to members of the public. A huge 
volume of people visit the show gardens so it’s 
a great opportunity to distribute handouts and 
samples such as sunscreen. We have also been 
able to fundraise at the event by giving the public 
an opportunity to leave a ribbon on our ribbon 
wall for themselves or a loved one who has been 
affected by cancer, and leaving a donation.

For the first time in 2019, we held a morning 
breakfast briefing at Bord Bia Bloom to launch 

our new research report on lung cancer.  
The briefing was very successful for us and  
our sponsors were so pleased with the response 
and the media coverage we received, as well  
as the level of engagement with the public over 
the weekend.

Given that we have had to keep our plans for our 
next ‘Your Health, Your Choices’ themed garden 
on ice for both 2020 and 2021, we are even more 
excited about the prospect of being able to return 
to Bloom in 2022. Our Your Health, Your Choices 
garden will highlight the importance of making the 
right lifestyle choices to reduce your risk of cancer 
and we look forward to engaging with the public 
on this important cancer prevention messaging 
throughout the long weekend.’

‘ We run a number 
of awareness 
and fundraising 
events 
throughout  
the year and 
without a doubt, 
Bord Bia Bloom 
is our favourite.  
It allows us 
to get our 
message out, 
loud and clear, 
and engage 
with the public, 
the media, and 
policymakers.’

Liz Yeates 
Chief Executive,  
Marie Keating Foundation

The Marie Keating Foundation  
Breath of Life Garden designed  
by Tünde Perry.



BLOOM DELIVERS PR  
WORTH MILLIONS
The Marie Keating Foundation received 
€1.5m-worth of coverage at Bord Bia Bloom 
2019 but this is not the only benefit of 
sponsoring a show garden, says Director  
of Communications and Engagement,  
Jennifer Cimerman.

‘Bord Bia Bloom is such a unique event, you can’t 
compare it to any other. It is this uniqueness that 
allows us to tell a story each year and to engage 
with the public in a meaningful way. The people 
who come to Bord Bia Bloom are genuinely 
interested in seeing the garden and hearing  
what you have to say.

The show gardens are such a creative platform 
and there are so many touchpoints that you can 
use to engage with people and get your message 
across, from the PR in the lead up to the show 
to the sheer numbers that pass your garden over 
the weekend. We always try to continue the story 
after Bord Bia Bloom and donate our garden to a 
local cancer support centre. Last year the garden 
went to the Solas Centre in Waterford and this 
gave us great opportunity for further coverage 
after the event had closed.

My advice to anyone getting involved in Bord Bia 
Bloom is to plan, plan, plan. Take time to look 
ahead and see where you can maximise your 
chances for exposure. It is a competitive space so 
you need to do something that sets you apart from 
other sponsors, such as launching a campaign or, 
in our case at Bord Bia Bloom 2019, publishing new 
research and hosting a breakfast briefing.

The Media Day and first day of Bord Bia Bloom 
offer the most opportunity for exposure and we 

have found that it is best to avoid gimmicks. Doing 
something for the sake of PR is a bit hollow and 
the media and public respond more if you are 
authentic. For instance despite the host of famous 
faces at Bord Bia Bloom’s Media Day this year, 
it was one of our patient ambassadors Michael 
Byrne, a lung cancer survivor, that captured the 
attention of journalists. Photos of Michael and his 
grandaughters got huge coverage in the media, 
which we were delighted with. 

We engaged a media monitoring agency to 
evaluate our coverage in the build up to and 
following Bord Bia Bloom 2019 and learned that 
we received PR valued at €1.5m this year. While 
this is a huge help to us when securing sponsors, 
PR is only half of the reason we participate in 
Bord Bia Bloom. The opportunity to reach out 
to thousands of people at the event is equally 
important and we are always delighted with the 
engagement every year. For us, Bord Bia Bloom 
is about growing awareness of the importance of 
early detection of cancer and telling our story and 
message to a new audience in a different way.’

Lung cancer survivor Michael Byrne with his 
granddaughter at the Marie Keating Foundation 
Breath of Life Garden during Bord Bia Bloom’s 
2019 Media Day.

‘ We engaged 
a media 
monitoring 
agency to 
evaluate our 
coverage in 
the build up to 
and following 
Bord Bia Bloom 
2019 and 
learned that 
we received PR 
valued at €1.5m 
this year.’

Jennifer Cimerman 
Director of Communications  
and Engagement



BORD BIA BLOOM WAS THE  
IDEAL PLATFORM TO START  
A NATIONAL CONVERSATION
With the mission of starting a national 
conversation around mental illness, Janssen 
in partnership with leading mental health 
organisations Aware and See Change, sponsored 
the Grounded – Growing Conversations Around 
Mental Illness garden at Bord Bia Bloom 2019. 
Richard Kennedy, Product Manager at Janssen, 
explains why Bord Bia Bloom was the perfect 
platform for this message.

‘Janssen, the pharmaceutical company of 
Johnson & Johnson, is committed to making a 
difference in the lives of patients all over the world 
by developing innovative treatments, services and 
healthcare solutions. Driven by our commitment 
to patients in Ireland JSI UC, in partnership with 
Aware and See Change, developed a garden 
at Bloom with the idea of starting a national 
conversation around mental illness.

Over the years, many worthwhile campaigns 
have put a sharp focus on mental health. This 
year, we wanted to “grow” the conversation 
around mental illness to reduce stigma and 
increase understanding around mental illness 
and the supports that are available. As such, we 
were conscious that a lot of people don’t fully 
understand the impact of mental illness or have 
the language to talk about illnesses such as 
schizophrenia, depression or bipolar disorder.

I thought Bord Bia Bloom would be an ideal 
platform for us to enhance this understanding and 
knowledge as research has shown the benefits 
gardening can have for people with mental illness. 
I approached the Bord Bia Bloom team about the 

possibility of sponsoring a show garden and they 
were excellent to deal with. Gary Graham and 
Kerrie Gardiner were on board right from the start, 
they understood our complicated brief from the 
outset, and they provided great guidance, advice 
and support throughout the whole process.

The feedback on our garden, Grounded – 
Growing Conversations Around Mental Illness, 
from our partners and leading mental health 
organisations, Aware and See Change, the 
public who attended the event, and the media 
was overwhelmingly positive. We reached over 
115,000 visitors across the weekend and many 
more through media channels before and after 
the event. Aware had a 7% increase in calls to their 
helplines over the period and if anyone was able 
to reach out and seek support earlier this project 
was a success. A massive amount of work went 
into creating the garden but the results show that 
it was worth the effort.’

‘ The Bord Bia 
Bloom team 
are excellent  
to deal with.  
They provided 
great guidance, 
advice and 
support 
throughout  
the whole 
process.’

Richard Kennedy 
Product Manager,  
Janssen

The Grounded – Growing Conversations Around 
Mental Illness Show Garden, sponsored by Janssen 
in partnership with Aware and See Change.



BORD BIA BLOOM’S  
SHOW GARDENS BRING  
BRANDS TO LIFE
Santa Rita Estates – incorporating the  
Santa Rita and Doña Paula wine brands –  
has sponsored a Bord Bia Bloom show garden 
every year since 2015. Caroline Park of Santa 
Rita Estates reveals why Bord Bia Bloom is a 
winning sponsorship vehicle for the company.

‘Bord Bia Bloom is one of the largest horticultural 
and family shows in Ireland, with over 110, 000 
visitors through the door. Our show gardens 
bring our brands to life, they enable interaction 
with our target audience and present a 
“horticultural interpretation” of South America, 
our Santa Rita Estates wines, and way of life. Each 
garden has presented an attainable, aspirational 
lifestyle with our product providing a perfect 
accompaniment to the garden backdrop.

Through our show gardens our brands have had 
great TV, radio, newspaper and social media 
coverage both in the run up to and during the 
event. We have historically run a fully-integrated 
marketing campaign (newspaper ads, Luas ads, 
bus and bus stop ads) in the build up to the event 
focusing on our best-selling Santa Rita 120 brand 
that ties in nicely with coverage from the event. 

Working with a garden designer who is artistically 
talented but who also grasps the technical 
requirements in creating a show garden, as well 
as understanding your brand and what you are 
looking to achieve through your show garden, 
is key to making the event work for all parties. 
We have been awarded no less than three gold 
medals which is fantastic and helps raise our 
brand awareness through coverage of our garden.’ 

‘ Each garden 
has presented 
an attainable, 
aspirational 
lifestyle with 
our product 
providing 
a perfect 
accompaniment 
to the garden 
backdrop.’

Caroline Park 
Public Relations & Events Manager, 
Santa Rita Estates

The Vina Doña Paula – A Matter of Altitude Garden designed by Alan Rudden  
was named Best Overall Large Show Garden at Bord Bia Bloom 2019.



PREVIOUS SPONSORS
Some of Ireland’s leading brands have supported  
our show gardens over the years. These include: 



JOIN US AT   
BLOOM

02-06 JUNE 2022

Talk to our Sponsorship Team  
to find out how we can work with you  

to create multifaceted sponsorship  
opportunities at Bord Bia Bloom 2022.

Kerrie Gardiner 
Bord Bia Bloom Show Garden Manager 
kerrie.gardiner@bloominthepark.com  

+353 86 130 4170

Sam Warbrick 
Bord Bia Bloom Sponsorship Manager 
sam.warbrick@bloominthepark.com 

+353 86 816 2309

bordbiabloom.com 
+353 1 295 8181

In association with:


